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( # % ) International Marketing
PEARECET L AR R P
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This course is designed to draw students into the disciplines and challenges for the

contemporary issues of global marketing. It provides an introduction to global marketing,
looks at the global marketing environment, discusses global strategy, explains the global
marketing mix, and concludes with the efforts of managing the global market. Lessons are
also hoped to bring in some discussion cases featuring high-profile, real-world companies and
[products; examples from the trade press to illustrate key terms and issues; and concise

summaries of the latest research findings published in scholarly journals.

For anyone involved in international marketing, and those seeking the kinds of strategies
needed to enter the global marketplace, this course should be able to offer some necessary
fundamentals of related theoretical analysis and problem resolution.
#4+% (Gt Prescribed Book(s) :

(N1 “Global Marketing: An Interactive Approach”, by Gillespie, Kate Gillespie,
—‘F‘? ~ MR~ February 2003
Mk EEF Reference Book(s) :
) “Global Marketing Management”, by Masaaki Kotabe, Kristiaan Helsen,
October 2003

FOF & ghpnid
LEYEE T3 R

|Grading:

[No Reports, Group Presentation
Discussion Exercises
QRE D22 FM L EE (b~ BT 2 FTHEE)
FAmY RIER e 5 5
z 17:30 ~18:30 AT14 TR R AR
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1 Course introduction
2 Introduction to global marketing
3 The global economy
4 Culture and social forces
5 Political and regulatory climate
6 Global buyer behavior
7 Global competitors
8 Global marketing research
9 Global marketing strategies
10 Global market entry strategies
11 Global product and service strategies
12 Developing new products for global markets
13 Pricing for international and global markets
14 Managing global distribution channels
15 Global promotion strategies
16 Managing global advertising
17 Review for Final Exam
18 Final Exam
s
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1 Course Introduction
[Trhe Purpose of the Course
[Trhe Scope of this Course
[ Course Rules/Homework/Exam/Scoring Method
5 Introduction to Technological Innovation and
Intellectual Property
[ Characteristics of Innovation and Intellectual Property
[ Introduction to Patent/Trade Mark/Copyright
[ Purpose of Intellectual Property Right
3 Introduction to patent

[ Local and International Patent Office/ WIPO/PCT
system

[ Btructure of Patent Specification

[ How to read a patent?




Patent Search/ Project Initiation

[ Patent Database

[ Purpose of Patent Search

[ Trext-base/Classification-based Search

Patent Classification and Patent Search
[ JPC/UPC/ECLA/F-Index/F-term

[ Industrial Classification

[ USPTO Search Practice

Patent Statistics Practice

[ How to Propose an Innovation Topic?

[ Introduction to Patent Bibliographic Data
[ Practice of Patent Statistics

Patent Drafting
[ How to Write a Patent
[ Btrategy of Patent Drafting

[ Claim Format and Structure

Patent Map

[ What is Patent Map?

[ Principle and Feature of Patent Map
[ Example of Patent Map

Mid-Term
[ In Class or Take Home Exam

10

Patent Indicator

[ Criteria for the Selection of Indicator

[ Research Topics in Patent Indicator Literature
[ 42 Most Frequently Used Patent Indicators

11

Patent Valuation
[ What is Price and Value?
[ Five Common Factors of Patent Value

[ Cost Approach/Market Approach/Income Approach

12

Patent Infringement

[ Litigated Patent- Patent Investigated by Court

[ITC Patent- Patent Investigated by International Trade
Commission

[ Patent Characteristics for Forecasting Patent

Infringement Probability

13

IP deployment and Business Strategy

[ Patent Strategies in Firm Level




[ Patent Strategies in Industrial Level
[ Patent Strategy in Country Level

IP deployment and Knowledge Diffusion
[ Knowledge Diffusion
[ Knowledge Network Analysis

14

[ Knowledge Originality and Generality
IP deployment and Resilience
[Technology Resilience

[ Country Resilience

IP deployment and Commercialization
15 [ Product Commercialization

[ Rtandard-Setting Patent

IP deployment and Other topics
[ {Collaboration

[ Globalization

Mid-Term

16
[ In Class or Take Home Exam
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(# % ) Attificial Intelligence and Its Application
[to High-Tech Business
kg 2T
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Ei% 'L’T i@+ £~ |# % Artificial Intelligence: A Modern Approach (3rd Edition)
T~ :".%FJLL » i #& {7 Stuart Russell &amp; Peter Norvig
FFEn) ¢ 41 5% 4+ : Prentice Hall
d1a 0 2009
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(# ~ ) Creativity Thinking and Problem Solving
R RS

A N 3.00% B - i i
A fp & AHa 4 Nil
PRAT PR 22 P AR

In today's ever-growing and changing world, being able to think creatively and solve problems

AN

e

creatively is becoming essential skills. Organizations should understand and develop strategies
for how to create and maintain contexts that support creativity in an organization. This course
aims to provide students with both theoretical and hands-on understanding of some major
concepts, practices, issues facing, and tools used in the management of creative thinking and
creative problem solving. The purpose is to generate a practical approach to the management of]
creativity and innovation in a firm, especially a start-up company. It emphasizes on practical
application of knowledge in solving real-life challenges.

This course includes lectures, journal paper discussion, case studies, in-class discussion and
exercises, consulting projects, readings, presentations, and report writing.

##+% (Gt e Schilling, M. A. (2010). Strategic Management of Technological Innovation,
% ~ 1% 3rd edition. McGraw-Hill.

—*Ff ~ A~ e Tidd, ] & Bessant, J. (2010) Managing Innovation: Integrating

J

s & % F  Technological, market and organizational change, 4th edition. John Wiley &
) Sons.

e Bruton, G. & White, M. (2011). Strategic Management of Technology and
Innovation, 2nd edition. Cengage Learning.

e Betz, F. (2003). Managing technological innovation: competitive advantage
from change, 3rd edtion. John Wiley & Sons.

e Pricken, M. (2010). Creative advertising: ideas and techniques from the
World's best campaigns. Thames & Hudson.

e Journal papers, cases, and other reading materials.

TAL S e A e P i # it

KE & ghprit
1L.EHirE 2 2

The course will use a combination of lectures, class discussions, group exercises, seminars, and

[presentations. Group exercises and presentations provide a practical opportunity to practice

class lecture terminology, apply models and frameworks, and to discuss answers.




[Class Participation 20%

Journal paper presentations 20%
[Creative projects 60%
Total 100%

QRG> E 2 Mt (o~ A RE 2 THELE)

R R A

Fx bk PRARER SN F ~ AR
p
1 Introduction to the course
2 Lecture, discussion & exercise: Defining Creativity and Teambuilding
3 Lecture, discussion & exercise: Creativity & Innovation
4 Lecture, discussion & exercise: Creative thinking 1
5 Lecture, discussion & exercise: Creative thinking 2
6 Lecture, discussion & exercise: Creative problem solving 1
7 Lecture, discussion & exercise: Creative problem solving 2
8 Lecture, discussion & exercise: Creative problem solving 3
9 Mid-term examination week
10 Design Thinking Workshop 1
11 Design Thinking Workshop 2
12 Design Thinking Workshop 3
13 Field investigation
14 Field investigation
15 Presentation
16 Prototype refining & supervision
17 Group Supervision
18 Presentation and Celebration!
X

L T AEMARBLZ 7 & 3 FRERPS -
QAR F Ey o BAWHE LS -
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James, G., Witten, D., Hastie, T., Tibshirani, R. & amp;
Taylor, J. (2023) An introduction to Statistical Learning
with Applications in Python. Springer
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Introduction sv3+# ¥ ;% & ;2 Statistical
Learning Algorithms
" 8 % 5w B % Statistical Learning
Algorithms
3 FHFE G 4 Introduction to data cleaning
4 FFL@ A5 i Graphic display of data
. A §f # 17 Linear Regression
6 Bl §7 Logistic Regression
7 Z| %] 4 47 Discriminant Analysis
8 L
9 K 748 K-Nearest Neighbors
10 £ 3 & 7 ;= Resampling Methods
11 oA # Model Selection




12 74~ % 4 Decision tree
13 i = i» %4 17 Principle Component Analysis
14 £ ¥ & 47 Cluster Analysis
15 Hp k3R 2
16 paigy
17 paAgy
18 paigy
=

1LFETERMERESAIERANEIZHNARE -
2EMBEEESE EEERESEY -
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( 332 ) Sustainable Innovation and ARG MGMT30086
|[Entrepreneurship Transition ARAFRI -

FREB/AZE . AT22

RARHED © FRESR
Bog . 300 w/EE: B BERER: *

SRIERIBECEEEN | &

AR B B E AR

The course aims to broadly introduce the concept Sustainability, Innovation, and
|[Entrepreneurship. Ultimately, this course aims to deepen our understanding of social-
technical transition, the concepts of SDG, industrial transformation, transition management,

strategic niche management, and Entrepreneurship transition.

HRE (FrIEE
B 1EE - AR

- HIRFEE

University of Virginia.

Sustainability, Innovation, and Entrepreneurship, Andrea Larson,

https://open.umn.edu/opentextbooks/textbooks/39

&) o
IR KA DHECHFE =H
BITEE AAHE BiE TnEs BIE Hith

1. B B R E R
2. B BB E IR
3. B BERIES
A B EEEmE
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1. BHXER
2. SFARR

3. SRR

HEBETHAL -

128 - 25 - §&8

1. Homework and Assignments: Mid-Term & Final Report

2. Exams and Quizzes: No Quizzes or exams.

3. Evaluation and Grading Policy: Attendance 10 % ; Group Peer Evaluation 20 %; Homework
20%,;

[Midterm /Final Course Project Presentation & Report 50%

4. Pedagogy and other supplementary information (websites, TAs, handouts and/or

databases) English Medium Course

RQABFERHERERGSIR (W - BlEIEERERES )

ENERER BEERE st &h fras o=l
EA 22 B F8 49 5 ] A715 schen340@nycu.edu.tw

BEREER

B LRHEE wEEE NS &8 ZUEM 1% SRS 21
R

1 Introduction and Course Overview

2 Typology of Sociotechnical Transition Pathways

3 ISI database introduction Library Training

4 Endnote Library Training

5 Chapter 1: History




6 Chapter 2: Sustainability Innovation in Business

. Chapter 3: Framing Sustainability Innovation and
Entrepreneurship

o Chapter 4: Entrepreneurship and Sustainability Innovation
Analysis

9 Mid-Term Report

10 Chapter 5: Energy and Climate

11 Chapter 6: Clean Products and Health

12 Chapter 7: Buildings

13 Chapter 8: Biomaterials

14 Innovation Ecosystem

15 Strategic Niche Management

16 Social-Technical Transition

(=E
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